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Road Mice PR

From the onset, Road Mice recognized the importance of marketing and public relations, 

enlisting Formula—a national boutique agency specializing in consumer products—to 

handle its consumer and trade PR efforts.  Road Mice’s multi-faceted public relations 

program and results to-date include:

� Gross Impressions—reaching more than 313 

million since October 2008’s launch 

�

million since October 2008’s launch 

� Media Coverage—highlights in top-tier 

publications include Drive!, AutoWeek, MacWorld

and the New York Times “Gadgetwise” technology 

blog 

� Press Announcements—monthly releases on new 

licensing agreements, product line expansions 

and retail partners



� Twitter—branded page connecting fans on a grassroots level and promoting 
new products, discounts, and special giveaways

� Tradeshows—strong tradeshow presence, including the 2009 Consumer 
Electronic Show (CES) and the 2009 National Automobile Dealers Association 
(NADA) Show

� Outreach to car clubs and automotive manufacturers for exposure via 
newsletters, Web site reviews and giveaways 

�


